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Located at the corner of Third Avenue South and 
First Street, The Carlyle is the second high-rise 
condominium project in downtown Minneapolis 
developed by Opus Northwest and APEX Asset 
Management. One of the Midwest’s tallest 
luxury condo towers, this 39-story building offers 
breathtaking views of the city as it overlooks 
St. Anthony Falls, the Stone Arch Bridge and the 
Mississippi River.

This latest addition to the Minneapolis skyline 
offers residents a perfect option for contemporary 
urban living with close access to parks, jogging/
bike paths, shopping, the Theatre District, the 
Warehouse District, the new public library and 
downtown skyways.

Amenities at The Carlyle include a lobby 
attendant, professionally equipped fi tness center, 

aerobic/Pilates/yoga studio, massage, tanning 
and steam rooms, and state-of-the-art business 
center and conference room. It has a landscaped 
terrace with garden arbor, open air fi replace and 
pool, as well as a great room with working kitchen 
and fi replace and a wine tasting room, both of 
which are great for entertaining.

Completed in December 2006, 100 homes have 
been closed and homeowners are living in the 
building. The Carlyle currently is 90 percent sold 
with a number of premier homes still available 
throughout the building.

Opus Contacts: Tom Lund at 952.656.4566 
or tom.lund@opusnw.com or Dave Menke at 
952.656.4565 or dave.menke@opusnw.com
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Minneapolis Contacts
Industrial/Offi ce Tom Shaver 952.656.4611 tom.shaver@opusnw.com
Project Management/Construction John McKenzie 952.656.4554 john.mckenzie@opusnw.com
Institutional Craig Larson  952.656.4512 craig.larson@opusnw.com
Multifamily/Offi ce Dave Menke 952.656.4565 dave.menke@opusnw.com
Property Management Mike Dwyer 952.656.4550 mike.dwyer@opuscorp.com
Retail John Meyers  952.656.4498 john.meyers@opusnw.com
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UnitedHealth Group – The UnitedHealth Group 
is pursuing LEED® Silver certifi cation for its 
headquarters expansion in Minnetonka, Minn. 
Green aspects under consideration include utilizing 
white roofi ng material to reduce the roof surface 
heat island effect, cladding the precast concrete 
exterior with stone mined nearby in Mankato, 
Minn., and using stepped lighting control systems 
that take advantage of available daylight to reduce 
electrical consumption. The project site at 9701 
Data Park Drive is located directly south of the 
UnitedHealth Group headquarters. Foundation 
concrete work is nearing completion for the 
10-story, 350,000-square-foot offi ce building. The 
project, which includes an adjoining 1,800-car, 
seven-level parking structure, is the fi rst phase of 
UnitedHealth Group’s planned two-building Data 
Park Expansion. Completion of Phase I is planned 
for May 2008.

Opus Contact: Dave Bangasser at 952.656.4457 or 
dave.bangasser@opusnw.com

Dawley Farm Village – Opus recently announced 
an agreement with the Dawley Family to develop 
a retail project on the east side of Sioux Falls, S.D. 
The agreement is for approximately 90 acres of 
land, which Opus plans to develop as a multiphase 
project. In the fi rst phase, Opus will develop 
approximately 50 acres for retail use.

Opus Contacts: Hans Rasmussen at 952.656.4726 
or hans.rasmussen@opusnw.com or Jeff Hildahl at 
952.656.4874 or jeff.hildahl@opusnw.com

Medtronic Cardiac Rhythm Disease 
Management Headquarters – The offi ce 
buildings for this 1.2-million-square-foot 
headquarters, which includes three eight-
story buildings and a parking ramp, now are 
enclosed and weather-tight with interior fi nish 
work taking place in all areas. The parking 
ramp’s concrete decks and precast concrete wall 
panels are complete. Exterior site work will be 
starting shortly, with the fi rst stage of occupancy 
scheduled for this September. The completed 
project will be Medtronic’s largest offi ce complex 
in the world, housing more than 4,800 employees. 

Opus Contact: George Spevacek at 952.656.4671 
or george.spevacek@opusnw.com

Dawley Family Farm
Sioux Falls, S.D.

UnitedHealth Group 
Minnetonka, Minn.

Medtronic’s Cardiac Rhythm Disease 
Management Headquarters

Mounds View, Minn.

Burr Ridge Village Center
Burr Ridge, Illinois

Burr Ridge Village Center
Burr Ridge, Illinois

Burr Ridge Village Center is an example of a “city 
meets suburb” development. It will feature vertical, 
mixed-use buildings with retail, luxury residential 
and offi ce uses. In fact, some residential units will 
be directly above retail for a true urban feel. The 
21-acre development, located in suburban Chicago, 
will feature approximately 200,000 square feet of 
retail and 37,000 square feet of offi ce condos. 

Committed retail tenants include Ann Taylor LOFT, 
J. Jill, Chico’s, Limited Too, Coldwater Creek, 
Yankee Candle, Eddie Bauer, Banana Republic, 
Lucy, Clark’s Shoes and White House | Black Market.

Residents will live in four buildings featuring a 
total of 194 luxury lofts and condominiums. The 
111 condos in Phase I sold out within 90 days. 
Phase II sales launched in April, including 24 luxury 
condos similar in size and price to those sold in 
the fi rst phase, and 59 Estate Condos for people 
seeking larger residences and premium fi nishes.

“This project will shape Burr Ridge for generations 
to come and give us a true village identity,” said 
Gary Grasso, mayor of Burr Ridge.

Burr Ridge Village Center is a collaboration 
between Opus Architects & Engineers and 
RTKL Architects and is being built by Opus 
North Corporation. Construction commenced 
last summer and the project’s grand opening is 
scheduled for this October. 

Opus Contacts: Tim Thanasouras (retail) at 
847.318.1602 or tim.thanasouras@opusnorth.com; 
Matt Nix (residential) at 847.318.1671 or 
matt.nix@opusnorth.com
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The Latest

Profi le: Pat Dady

Pat Dady, vice president of project management, currently supports 
Opus Northwest’s retail development group. Since joining Opus in 
1974, he has provided design-build project management on Opus 
projects in 23 states.  

An enthusiastic advocate for the Design-Build Institute of America 
(DBIA), one of Pat’s proudest professional moments was accepting the 
DBIA National Legacy Award for Opus’ work on the 750,000-square-
foot ConAgra Foods corporate campus in Omaha, Neb. 

Residing in Sisseton, S.D., with his wife Ember, Pat is an avid pheasant 
and waterfowl hunter and ice fi sherman. He and Ember enjoy 
spending time with their six children and six grandchildren and take 
pleasure in their lake cabin and team of draft mules.

Contact Pat at 952.656.4487 or pat.dady@opusnw.com.

Pat Dady

Vice President – 
Project Management
Opus Northwest, L.L.C.

Retail Team Growth – Opus Northwest recently expanded its retail 
development team in Minneapolis with three new employees. John Gelderman 
joined Opus as senior director of retail development, Jeff Hildahl was hired as 
director of retail leasing, and Mark Peterson transitioned from his role in the 
accounting group to a development coordinator for the retail team. 

Kinship of Greater Minneapolis – Opus Foundation recently awarded $50,000 
to Kinship of Greater Minneapolis, an organization that pairs adult mentors 
with at-risk youth. Children ages 5-15 are referred to the Kinship program by 
social workers and teachers who believe a strong adult mentor would benefi t 
the child and provide a path for a better future. For information about volunteer 
opportunities please contact Rich Graversen at 952.656.4740.

Habitat 500 – This summer Opus Northwest is the lead sponsor of the Habitat 
500, an annual seven-day, 500-mile fundraising bike tour that raises money and 
awareness for Habitat for Humanity and the need for decent, safe, affordable 
housing. In its 15th year, this year’s race will take place July 15-21 with a looped 
route starting in and returning to St. Cloud, Minn., headquarters to the Central 
Minnesota Habitat affi liate. If interested in biking in this event, please contact 
Becky Finnigan at 952.656.4685.

Opus News
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Tim Murnane

Senior Vice President 
& General Manager 
Opus Northwest, L.L.C.

Kinship of Greater 
Minneapolis

Spring is fi nally here and Opus projects are sprouting up all across town. 
We are breaking ground throughout the Twin Cities and beyond.

As you drive the cross-town in Minnetonka, Minn., keep your eyes open 
for the new 350,000-square-foot addition to UnitedHealth Group’s 
Headquarters. A few miles north on Highway 169, you’ll see we’ve broken 
ground on Excelsior Crossings, our new Class A offi ce project that will 
be home to Cargill. As you continue north to Plymouth, Minn., you’ll 
notice that we have topped off the steel for Select Comfort’s new 
headquarters. Offi ce development is back and we are pleased to be a 
part of this resurgence. 

We remain bullish on retail and have recently added new key members to 
our retail team. 

Trends in the industrial sector indicate future growth and we expect new 
industrial project announcements by year end. We will break ground soon 
on our fi rst speculative industrial project in years located in Brooklyn Park, 
Minn. Despite a recent housing market correction, we have experienced 
a recent surge of activity in all of our multihousing projects and plan to be 
active in the housing sector as the market warrants.

All in all, we are very fortunate to have such strong activity in such a variety 
of product types. We thank you – our customers, partners and brokers – 
for thinking of Opus. Have a great summer.

Opus has dozens of retail projects underway across the country, including four major mixed-use/lifestyle 
developments. Recently, Danny Queenan, vice president and general manager of the Chicago offi ce of 
Opus North Corp., discussed the critical need for solid co-tenancy agreements in mixed-use/lifestyle 
centers and the future of mixed-use developments with Nicki Hines, partner at GCD Consultants and a 
national retail real estate consultant. Hines works with retailers such as Aéropostale, Coach, J. Jill, and 
L.L.Bean and has worked with Opus on several retail projects, including Burr Ridge Village Center. 

Q: Why are retailers interested in co-tenancy?

A:  Co-tenancy is extremely important to retailers because it aligns a merchandise mix that attracts 
a similar customer base. For example, J. Jill committed to Burr Ridge Village Center because its 
core customer prefers an ease to her shopping experience in a village atmosphere, and shares a 
similar customer profi le as Ann Taylor, Chico’s, Lucy and White House | Black Market, who have also 
committed to the center.

 Co-tenancy is truly ideal when retailers share a demographic profi le and offer a synergy among other 
tenants in the center and to the shoppers in the primary trade area of the center. Collectively, Burr 
Ridge’s co-tenancy includes some of the best of the best in lifestyle developments today, which is a 
bonus for everyone and an endorsement for the center’s future.

Q: There continues to be strong interest from communities to develop mixed-use/lifestyle centers. 
From a retailers’ perspective, do you anticipate this retail format will continue to thrive?

A: Yes, I think the future of mixed-use development is very healthy and strong. There will always be a 
place for lifestyle communities, which present an environment, and aesthetic where people can live, 
work, shop and play. Mixed-use developments are especially viable in communities that do not have 
an existing town center.

 Beyond communities, retailers look for several key items from a developer – a place that’s 
comfortable to spend quality time, ease of access, and a venue where they can live, work, shop and 
play. Burr Ridge Village Center defi nes and fi lls all of those needs.

Industry News
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